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Charles & Colvard Launches Lab Created Moissanite Jewelry in Macy's Stores
September 10, 2020
- Fine Jewelry Assortment Now Available in Fifty Locations -

RESEARCH TRIANGLE PARK, NC / ACCESSWIRE / September 10, 2020 / Charles & Colvard, Ltd. (NASDAQ:CTHR), the
original and leading worldwide source of created moissanite, today announced an expanded retail partnership with Macy's, the
iconic American department store, launching an assortment of moissanite fine jewelry in fifty stores, including flagships Herald
Square in New York City, Union Square in San Francisco and State Street in Chicago. The Company entered into a strategic
partnership with Macy's digitally in October 2018, launching a curated collection of Charles & Colvard lab created moissanite
jewelry on Macys.com.

"Expanding into selected retail stores is a part of our long-term omnichannel strategy," said Don O'Connell, President and CEO of
Charles & Colvard. "It's important that we align ourselves with strong players in the fine jewelry category and offer new
opportunities for customers to experience our products firsthand. We're excited to build upon the success of our online assortment
available on Macys.com through this in-store expansion in major markets. We now offer multiple destinations for shoppers to
discover the fire and brilliance of moissanite set in responsibly sourced precious metals, all at an accessible price."

The assortment of Moissanite by Charles & Colvard® bridal and fashion rings, necklaces and earrings set in 14k white and yellow
gold are now available in select Macy's stores. Price points start at $275. Charles & Colvard fine jewelry can also be found on
Macys.com at https://www.macys.com/shop/featured/charles-colvard.

About Charles & Colvard, Ltd.

Charles & Colvard, Ltd. (NASDAQ:CTHR) believes fine jewelry can be accessible, beautiful and conscientious. As an e-commerce
driven business, the Company brings revolutionary gemstones and jewelry to market through the use of innovative technology and
direct-to-consumer engagement. Charles & Colvard is the original pioneer of lab-created moissanite, a rare gemstone formed from
silicon carbide. Consumers seek Charles & Colvard fashion, bridal and fine jewelry because of its exceptional quality, incredible
value and shared beliefs in environmental and social responsibility. Charles & Colvard was founded in 1995 and is based in North
Carolina's Research Triangle Park. For more information, please visit https://www.charlesandcolvard.com/.

Forward-Looking Statements

This press release contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as
amended, and Section 21E of the Securities Exchange Act of 1934, as amended. Statements expressing expectations regarding
our future and projections relating to our products, sales, revenues, and earnings are typical of such statements and are made
under the Private Securities Litigation Reform Act of 1995. These forward-looking statements include, but are not limited to,
statements about our plans, objectives, representations, and contentions and are not historical facts and typically are identified by
use of terms such as "may," "will," "should," "could," "expect," "plan," "anticipate," "believe," "estimate," "predict," "continue," and
similar words, although some forward-looking statements are expressed differently.

All forward-looking statements are subject to the risks and uncertainties inherent in predicting the future. You should be aware that
although the forward-looking statements included herein represent management's current judgment and expectations, our actual
results may differ materially from those projected, stated, or implied in these forward-looking statements as a result of many
factors including, but not limited to, (1) our business, financial condition and results of operations could continue to be adversely
affected by an ongoing COVID-19 pandemic and related global economic conditions; (2) our future financial performance depends
upon increased consumer acceptance, growth of sales of our products, and operational execution of our strategic initiatives; (3)
the execution of our business plans could significantly impact our liquidity; (4) our business and our results of operations could be
materially adversely affected as a result of general and economic conditions; (5) the financial difficulties or insolvency of one or
more of our major customers or their lack of willingness and ability to market our products could adversely affect results; (6) we
face intense competition in the worldwide gemstone and jewelry industry; (7) we are subject to certain risks due to our
international operations, distribution channels and vendors; (8) our business and our results of operations could be materially
adversely affected as a result of our inability to fulfill orders on a timely basis; (9) we are currently dependent on a limited number
of distributor and retail partners in our Traditional segment for the sale of our products; (10) we rely on assumptions, estimates,
and data to calculate certain of our key metrics and real or perceived inaccuracies in such metrics may harm our reputation and
negatively affect our business; (11) our failure to maintain compliance with The Nasdaq Stock Market's continued listing
requirements could result in the delisting of our common stock; (12) we may experience quality control challenges from time to
time that can result in lost revenue and harm to our brands and reputation; (13) seasonality of our business may adversely affect
our net sales and operating income; (14) our operations could be disrupted by natural disasters; (15) our loan, pursuant to the
Paycheck Protection Program under the Coronavirus Aid, Relief, and Economic Security Act as administered by the U.S. Small
Business Administration may not be forgiven or may subject us to challenges and investigations regarding qualification for the
loan; (16) we may not be able to adequately protect our intellectual property, which could harm the value of our products and
brands and adversely affect our business; (17) negative or inaccurate information on social media could adversely impact our
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brand and reputation; (18) we depend on an exclusive supply agreement, or the Supply Agreement, with Cree, Inc., for
substantially all of our silicon carbide, or SiC, crystals, the raw materials we use to produce moissanite jewels; if our supply of
high-quality SiC crystals is interrupted, our business may be materially harmed; (19) sales of moissanite jewelry could be
dependent upon the pricing of precious metals, which is beyond our control; (20) our current customers may potentially perceive
us as a competitor in the finished jewelry business; (21) if the e-commerce opportunity changes dramatically or if e-commerce
technology or providers change their models, our results of operations may be adversely affected; (22) a failure of our information
technology infrastructure or a failure to protect confidential information of our customers and our network against security breaches
could adversely impact our business and operations; (23) if we fail to evaluate, implement, and integrate strategic acquisition or
disposition opportunities successfully, our business may suffer; (24) governmental regulation and oversight might adversely impact
our operations; and (25) some anti-takeover provisions of our charter documents may delay or prevent a takeover of our company,
in addition to the other risks and uncertainties described in our filings with the U.S. Securities and Exchange Commission (the
"SEC"), including our Annual Report on Form 10-K for the fiscal year ended June 30, 2020 and subsequent reports filed with the
SEC. Forward-looking statements speak only as of the date they are made. We undertake no obligation to update or revise such
statements to reflect new circumstances or unanticipated events as they occur except as required by the federal securities laws,
and you are urged to review and consider disclosures that we make in the reports that we file with the SEC that discuss other
factors relevant to our business.
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