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A globally recognized fine jewelry brand specializing in lab created gems that is transforming the

Customer Demographics

Forever One™ Moissanite



Contact Us IR@charlesandcolvard.com; 919.468.0399 For more information, visit charlesandcolvard.com

Finished Jewelry / 
Loose StonesIn Millions Net Sales Overall Online Channels 

Segment
Traditional 
Segment

Q1 FY2022 $10.3 $5.4 $4.9

Q1 FY2021 $7.9 $4.5 $3.5

Q1 FY2022 
Notes

30% increase
52% of net 

sales
48% of net 

sales

FISCAL YEAR ENDED JUNE 30

FISCAL YEAR ENDED JUNE 30 FISCAL YEAR ENDED JUNE 30

In Millions YTD 2022 2021 2020

Net Sales $5.4 $23.2 $16.6

% of Total 
Sales

52% 59% 57%

In Millions YTD 2022 2021 2020

Net Sales $4.9 $16.0 $12.6

% of Total 
Sales

48% 41% 43%

In Millions, except for 
Earnings per Share

YTD 2022 2021(1) 2020(2)

Revenue $10.3 $39.2 $29.2

Net Income (Loss) $0.827 $12.8 ($6.2)

Earnings (Loss) per 
Diluted Share

$0.03 $0.42 ($0.22)

Total Cash $19.2 $21.4 $14.6

Inventory $31.6 $29.2 $30.6

Total Debt $0.0 $0.0 $1.0

Net Sales - Q2 FY 2022

Q2 FY2022

Q2 FY2021

Q2 FY2022
Notes

$13.8

$12.1

13% increase

$9.3

$7.6

68% of net
sales

$4.4

$4.6

32% of net
sales

$24.0

$2.0

$0.06

$21.3

$31.8

$14.7

61%

$9.3

39%

•
• d  growth
• Total net sales increased 13% with increase in Online

Channels segment of 23% and decrease in Traditional
segment of 3% and 49% gross margin 

  representing 77%
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restricted cash and $31.4 million in working capital

 


